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PART A  : SHORT ANSWER QUESTIONS (20 MARKS)  
 
INSTRUCTION(S) : Answer all FOUR (4) questions. Write your answers in the Answer   
  Booklet(s) provided.  
    

 
Question 1 

 
Identify FIVE (5) main purposes of a marketing plan. 

(5 marks) 
 
 

Question 2 

 
Name the FIVE (5) alternatives of marketing management orientations which organisations’ 
design and carry out their marketing strategies. 

(5 marks) 
 

 

Question 3 

 
List the FOUR (4) unique characteristics of a service-based product. 

(4 marks) 
 

 

Question 4 

 
Briefly describe the THREE (3) different pricing strategies for new product. 

(6 marks) 
 

 

 

END OF PART A 
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PART B   : ESSAY QUESTIONS (80 MARKS)  
 
INSTRUCTION(S) : Answer all FOUR (4) questions. Write your answers in the Answer   
  Booklet(s) provided.  
    

 
Question 1 

 
Marketing manager needs to monitor the developments in the external environment in order 
to identify the opportunities and threats. Critically discuss how the FIVE (5) external 
environment forces impact on the marketing function of a food and beverages business. 

(20 marks) 
 
Question 2 

 
En. Hisham is opening a new hotel called the Back-to-Nature Hotel in Kuala Lumpur. He wants 
to manage the risk of launching a new hotel more effectively, whilst simultaneously maximising 
the sales and profits.  
 
Explain to En. Hisham on the use of Product Life Cycle (PLC) in managing his new hotel.   

(20 marks) 
 
Question 3 

 
For high-involvement purchases, consumers are more likely to carefully process all the available 
information and to have thought about the decision well before they buy the item. Discuss the 
FIVE (5) steps of consumer buying process of a high-involvement product of your choice.  

(20 marks) 
 
Question 4 

 
You have just been employed as the new Marketing Manager of a large fashion retail chain 
company in Malaysia. Your Marketing Director has called a meeting for tomorrow morning and 
asked you to explain to the board members the option of promotion tools for the company’s 
newly launched product line. 
 
Write your report on the FIVE (5) unique tools of promotion in product marketing. 

                                                                               (20 marks) 

 
 

END OF QUESTION PAPER 


